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Background
The continuing emergence of new mobile and web technologies in today's market is corre-

lated with an increase in online shopping on phones, computers, and tablets. This is great 

news for consumers who now have several options to evaluate products and make pur-

chases on their favorite devices, but it also means retailers have a lot more to keep track of. 

This makes having an efficient program for planning store inventory an important tool for 

any retailer, and for one with more than 800 stores across the U.S., it was clear that such a 

program would be essential.

Challenge
The retailer was looking to enhance its store inventory planning so it could keep up

with a variety of user interface requirements. The application would have to take into 

account all the different retail channels used, the number of customers making purchases, 

and the amount of inventory available, among other factors.  Although an existing version 

of this type of application had already been implemented, it was no longer meeting the 

retailer's growing list of requirements.

Syncfusion solution

Benefits

Syncfusion helped implement a comprehensive solution using its PivotGrid control, which 

was flexible enough to accommodate the retailer’s specific user interface requirements. The 

retailer was able to visualize data in the exact format needed with excellent performance. By 

pulling all data to one source for review, the client has become one of the most profitable 

retailers in its segment. Because the solution was also designed to be extensible, the retailer 

has planned a series of enhancements around the current solution, which the PivotGrid 

control is capable of handling.

Estimated 3 years of work saved by reusing the functionality of Syncfusion’s grid framework.

Estimated 1,000 hours of development, discovery, and testing time saved.


